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The mode for delivering the business school curriculum
changed as a result of the COVID-19 pandemic for
nearly nine in ten (88%) respondents. Nearly everyone
who worked with an in-person program went to a
hybrid or virtual environment in the spring of 2020,
and 43 percent of those in a hybrid program went fully
virtual. Overall, three in four (74%) expect to be
delivering the business school curriculum using a
hybrid approach in the spring of 2021 — a 131 percent
increase compared with 2019. 

The shift to a more virtual delivery of a business
education created the near universal need for an online
learning platform and raised challenges for building
community and engaging students. Business schools
responded to these challenges by increasing reliance on
the flipped classroom and lessening the use of lectures.
The flipped classroom allows for new material to be
delivered asynchronously, while synchronous time in-
class or virtually is used for application of the material,
presumably in the breakout rooms of the virtual
classroom—the most utilized feature of the online
learning platform. 

COVID-19 has had less of an impact on the rigor and
quality of the curriculum, and the ability to assess
learning outcomes. 

Executive Summary

Graduate business schools adapt to the COVID-19 pandemic by adjusting the
mode of delivery while maintaining the rigor and quality of the curriculum

Fewer than half (47%) report a change to the content of
the business school curriculum as a result of COVID-19
and only 17 percent report having developed a new course
specific to the COVID-19 pandemic. As a topic of
discussion, COVID-19 is most likely to be explored in
Leadership and Human Resources courses. More
quantitive courses, such as accounting and finance, are
less likely to have COVID-19 as a topic of discussion.

Among those that report a change in the  content of the
curriculum, modified assignments (79%) and flexible
deadlines (68%) are the most common adaptations. More
than half of those who report changes have moved courses
to pass/fail (55%) and changed instructional material
(53%), such as developing more asynchronous materials.
Very few (11%) report changes to the learning objectives of
the curriculum. 

Nearly all who report changes to the curriculum also
report changes to student assessments (88%). More than
half report adjusting time limits (58%) and 53 percent
added online proctoring. 

COVID-19 has had a greater impact on the delivery of the
business school curriculum than it has had on the
curriculum itself, excepting that it is a “living case study
that we will be able to build case studies around for years
to come.”
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The COVID-19 pandemic forced business school
programs to adopt a more virtual way of delivering the
curriculum.

● 88 percent report a shift in how the curriculum was
delivered as a result of the pandemic.

● 98 percent of those who were in-person in 2019 (66%)
made a change to a hybrid (59%) or virtual (39%)
education.

● 43 percent of those in hybrid programs in 2019 (32%)
went fully virtual as a result of the pandemic.

● Digital breakout rooms, messaging tools, and virtual
hand-raising became the predominant tools used to
deliver the curriculum in a virtual environment.

COVID-19 impact expected to continue in the spring of
2021.

● Nearly three-quarters (74%) expect to deliver the
business school curriculum in a hybrid environment
in the spring of 2021, up from 32 percent in 2019.

● About a quarter (23%) plan to deliver the curriculum
in a fully virtual environment in the spring of 2021, up
from 3 percent in 2019.

Key Findings

Current And Future Impact Of COVID-19 On The Business School Curriculum

COVID-19 has had less of an impact on the content of the
business school curriculum compared to the impact it had
on the delivery mode.

● 47 percent report having changed the content of the
business school curriculum, but none significantly.

– The most common changes include modified
assignments (79%) and flexible deadlines (68%).

– Changes to exams include adjusted time limits
(58%) and online proctoring (53%).

● 17 percent report the creation of a course(s) specific to
the COVID-19 pandemic at their business school.

● The pandemic is most often a topic of discussion in
leadership, human resources, and supply chain courses.
It is least often a topic in numeracy focused courses,
such as accounting and finance.

Flipping the classroom becomes a mechanism for engaging
students and building community – the greatest challenge of
COVID-19.

● Nearly nine in ten report more difficulties in community
building (88%) and student engagement (86%)
compared with 2019.

● Programs relied more on a flipped classroom (+72%)
and less on lectures (-38%) as a result of the pandemic. 

● A respondent says “Online classes with flipped
classroom model will likely continue after pandemic.”
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Survey Report

155 deans, directors, and faculty from 118 business schools report their
experience during the COVID-19 pandemic in an MBA Roundtable survey

 Sample
Contacts

(Universities)
Respondents
(Universities) Response Rate

MBA Roundtable 1,534 (379) 155 (118) 10% (31%)

Location

United States 1,382 (329) 140 (104) 10% (32%)

Canada 60 (13) 6 (5) 10% (38%)

Europe 57 (22) 5 (5) 9% (23%)

APAC 29 (11) 3 (3) 10% (27%)

Other 9 (4) 1 (1) 11% (25%)

Introduction

The COVID-19 pandemic that took hold of the
world's population in 2020 impacted the
foundation of human interaction. Virtual
meetings/events, social distancing, and face masks
become significantly more prevalent. Educational
institutions had to make decisions with limited
information and act quickly on those decisions in
the face of the pandemic. What adaptations were
utilized to overcome the challenges faced when
trying to ensure the safe delivery of an accessible,
reliable, and quality learning environment during
the pandemic?

The MBA Roundtable conducted an online survey
of business school professionals to aid in the
answering of this question and explore:

● How business educators adapted and innovated
the delivery of the business school curriculum
in 2020? 

● The adaptations that may endure post-
pandemic?

Methodology

In November 2020, email invitations were sent to contacts in
the MBA Roundtable distribution list. Two subsequent
requests were made to participate in the research. When data
collection concluded on December 13, 155 individuals
representing 118 universities responded to the survey—a 10
percent and 31 percent response rate, respectively.

Note: The results of this survey do not necessarily reflect a statistically representative
sample of business schools nor professionals worldwide. Because of this limitation, the
results should not be used to generalize about the global business school population, but
they can be used as a reflection of the sample frame under consideration. Several clear
trends emerge from the data, nevertheless.
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Institution Location

● The vast majority of the respondents (90%) are from
business programs in the United States. Ten percent
are from other countries (see table on previous page
for more detail).

● Among respondents at US programs only (not shown
in chart), about one in three (34%) are located in the
South, nearly a quarter (24%) are in the Northeast, 22
percent are in the Midwest, and one in five (20%) are
located in the West (20%). 

Institution Type

● More than half (54%) of the respondents are at public
institutions and 45 percent are at private, nonprofit
institutions. In addition, 1 percent are from private,
for-profit institutions. 

Institution Size

● About two in five (42%) respondents are affiliated with
business schools enrolling more than 1,000 students.
The remainder of the report will be explored using the
following categorization of student enrollment size.

– Small (250 students or fewer)
– Medium (251-1,000 students)
– Large (More than 1,000 students)

Respondent Characteristics

A majority of respondents are at programs in the US, public institutions, and
a plurality serve more than 1,000 graduate business students

Northeast South Midwest West Non-US
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30%
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20%

10%
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Business School Program Affiliation

● Half (50%) of the respondents work in MBA programs
only and half (50%) work in both MBA and Master's
programs.

● On average, respondents work with four business
school programs. One in five (20%) work with one
program, however.

Respondent Characteristics

All respondents are affiliated with MBA programs; Half are affiliated with
business Master's programs also; A majority have administrative roles

Role in Business School

● Three-quarters (75%) of respondents report a single
role in the business school. 

● Overall, 31 percent of respondents are faculty and 69
percent are in administrative roles solely.

* Select all that apply question.
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The Campus Response To COVID-19

The COVID-19 pandemic forced business school programs to adopt a more
virtual way of delivering the curriculum
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● The COVID-19 pandemic resulted in a change to the mode of
delivering the business school curriculum for 88 percent of the
respondents. 

● In 2019, prior to the pandemic, two-thirds (66%) were
delivering the education in-person. In the spring of 2020, 98
percent of these respondents shifted to a hybrid (59%) or
virtual (39%) learning environment. 

● Among the 32 percent of respondents using a hybrid model in
2019, 43 percent went fully virtual in the spring of 2020. 

● By the summer of 2020, nearly four in five (79%) respondents
were delivering the education in a fully virtual environment. 

● A shift back to a hybrid model is observed in the autumn of
2020 and is expected to increase slightly in the spring of 2021
—from 71 percent to 74 percent. Only 3 percent expect to be in-
person in the spring of 2021.
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Gamification

In-class polls

Q&A functions

Social interaction tools

Hand-raising

Message/Chat tools

Breakout sessions

12%

41%

37%

40%

33%

32%

37%

39%

32%

23%

17%

16%

10%

7%

40%

4%

7%

2%

3%

5%

4%

8%

3%

2%

1%

2%

2%

1%

20%

31%

40%

46%

51%

50%

Online Platform Features Used To Deliver Business School Curriculum
A great deal A moderate amount Occasionally Rarely Never

% of respondents

The Educational Experience During The Pandemic

Digital breakout sessions, messaging tools, and hand-raising became
predominant mechanisms for delivering the curriculum virtually

● Switching to a hybrid/virtual environment required
adoption and use of an online learning platform. The most
common features utilized are the breakout sessions,
message/chat tools, and hand-raising.

● Those who were involved in a hybrid or virtual mode prior
to the pandemic (experienced) were slightly more likely
than those who were in-person in 2019 (inexperienced) to
utilize social interaction tools (87% v. 77%) a great deal or
moderate amount. On the other hand, those who were in-
person in 2019 are slightly more likely to use breakout
sessions (92% v. 79%), hand-raising (83% v. 72%), and
polls (67% v. 51%). Gamification

In-class polls

Q&A functions

Social interaction tools

Hand-raising

Message/Chat tools

Breakout sessions

15%

51%

68%

87%

72%

79%

79%

11%

67%

68%

77%

83%

85%

92%

Features Used, By Online Experience In 2019

Experienced Inexperienced

% a great deal/moderate amount
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The Educational Experience During The Pandemic

The pandemic is a topic used frequently in discussion in many courses; 
Few report creation of COVID-19 specific courses, however

Accounting

Finance

Economics

Analytics

Marketing

Ethics

Supply chain

Human resources

Leadership
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3%

3%

6%

4%

2%

4%

18%

22%

36%

35%

38%

40%

45%

48%

50%

42%

48%

53%

46%

44%

49%

45%

43%

41%

32%

22%

9%

11%

11%

3%

5%

3%

3%

8%

7%

1%

5%

4%

3%

1%

3%

3%

Frequency Of Use Of COVID-19 As Content, By Course Type*

Always Often Sometimes Rarely Never

% of respondents

* Don't know excluded from analysis.

● Courses in leadership (54%), human resources (50%), and supply chain
(49%)  are the most likely to always or often  use COVID-19 as a topic of
discussion.

● COVID-19 is discussed less often in numeracy focused courses, such as
accounting and finance.

percentage of respondents
who report a COVID-19 
specific course developed

at the business school*

17%

“Covid is a common concept given that
we are all dealing with it. In a way, it
has helped with integrating concepts
across courses.”

-Respondent Quote
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The Educational Experience During The Pandemic

About half report changes to the content of the business school curriculum
as a result of the COVID-19 pandemic, but none significantly
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● Overall, 47 percent of respondents report a change to the
content of the business school curriculum. A majority
(53%) report no change to the curriculum as a result of the
COVID-19 pandemic.

● One respondent who reported no change to the content
stated, “The content has remained the same, it is the
modality that has changed. Certainly COVID is a topic that
comes up, but I wouldn't say that the fundamentals of the
concepts changed because of it.”

● See the Supplemental Data Report for the full list of
comments, including reasons for no change, as well as what
has been added, removed, and adjusted. Word cloud
visualizations for each of these questions appear on the
next two page.

● The majority (74%) say the amount of content has not
changed compared with last year. Slightly more
respondents report an increase in course content (15%)
than reported a decrease (11%), however. 

“Content has remained virtually the same;  a greater
emphasis on student preparation has led to better
classroom discussions, better breakout sessions, and
better group work outside of class.”

– Respondent Quote
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The Educational Experience During The Pandemic

Reasons business school curriculum content has not changed as a result of
the COVID-19 pandemic

“We teach material
that is essential to
earn an MBA from
an...accredited
school.

“We transferred our
classes to [virtual
platform]. We did not
change the content but
worked to improve the
engagement of our
students including more
interactive elements
such as simulations,
videos, exercises.

“Much of our effort starting in March was focused on rapid development of online
teaching capabilities. Although we are now moving past fire-fighting to a more
systematic look at how we can optimize our digital delivery, we haven't changed the
content of the courses. Currently, most of the changes relate to how we deliver our
content, not what we deliver.

Note: Analysis of respondents who reported no change in curriculum content.See Supplemental Data Report for full list of comments.
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The Educational Experience During The Pandemic

Changes to the content of the business school curriculum as a result of the
COVID-19 pandemic (What has been added, removed, and adjusted?)

What Has Been Added?                     What Has Been Removed?                     What Has Been Adjusted?

Note: Analysis of respondents who reported change in curriculum content. See Supplemental Data Report for full list of comments.
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Pandemic Related Challenges To The Curriculum

Creating opportunities for making connections is the greatest challenge to
the business school curriculum during the pandemic

Assessing learning outcomes

Maintaining curriculum rigor

Maintaining curriclum quality

Delivery of inclusive experience

Managing classroom activities

Keeping students engaged

Community building

5%

5%

4%

11%

12%

26%

41%

36%

38%

40%

47%

65%

60%

47%

COVID-19 Impact On Business School Curriculum

Much more difficult More difficult

% of respondents

● Nearly nine in ten (88%) say COVID-19 impinged on the
ability to build community. Two in five (41%) respondents
say that the pandemic made it much more difficult and
another 47 percent say it is now more difficult to build
community compared with 2019.

● A majority of respondents (86%) say that it is now more
(60%) or much more (26%) difficult to keep students
engaged compared with last year. Administrative roles
(91%) are more likely compared with faculty (75%) to report
a difficult time engaging students.

● The ability to manage classroom activities also has been
impaired by the pandemic. More than three-quarters (77%)
say it is more (65%) or much more (12%) difficult now.

● More than half (58%) say delivering an inclusive experience
is more (47%) or much more (11%) difficult now compared
with last year.

● Fewer than half say they are having difficulty maintaining
the quality and rigor of the business school curriculum. 

● Similarly, less than half (41%) are having a difficult time
assessing learning outcomes in the midst of the pandemic
compared with their experience in 2019. 

“We have found that our students WANT
synchronous education, even when that
means hours sitting on zoom.”

– Respondent Quote
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Curriculum Adaptations To The Pandemic

Business schools responded to COVID-19 by increasing the use of flipped
classrooms and decreasing the use of lectures

Flipped
classroom

Small group
assignments

Differentiated
learning

Game-based
learning

Case studies Individual
assignments

One-on-one
faculty-
student
interaction

Experiential
learning

Lectures
-60%

-40%

-20%
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20%

40%
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80% 72%
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Net Change In the Use of Curriculum Delivery Methods Due to COVID-19 Pandemic*
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* Not applicable excluded from analysis.

● Business school increased the use of flipped
classrooms and lowered their reliance on lectures
and experiential learning during the pandemic.
Note: A flipped classroom introduces new content
asynchronously while working on application in a
synchronous environment. 

● Those affiliated with both MBA and Master's
programs (88%) are more likely than those only
affiliated with MBA programs (59%) to report an
increase in the use of flipped classrooms.

● While a majority of respondents report an increase
in the flipped classroom, 100 percent of respondents
at small schools report an increase compared with
72 percent at medium sized schools and 75 percent
at large schools.

● Respondents at small schools (67%) were also more
likely than those at medium (29%) and large (13%)
schools to report an increase in the use of small
group assignment.

“Moving towards a flipped
classroom has been
expedited and is much
better for the student. Time
together is used much more
wisely and purposefully.”

-Respondent Quote
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Curriculum Adaptations To The Pandemic

Modified assignments and flexible deadlines are common adaptations used
during the COVID-19 pandemic; Few altered learning objectives

Learning objectives

Sequence of course content

Modularized course

Reduced the number of assignments

Instructional materials

Moved courses to pass/fail

Flexible deadlines for assignments

Modified assignments

11%

21%

25%

34%

53%

55%

68%

79%

Curriculum Changes Implemented

% of respondents

● A majority report that changes to the content of the
business school curriculum during the COVID-19
pandemic include modified assignments (79%),
flexible deadlines for assignments (68%), moving
courses to pass/fail (55%), and changes to
instructional materials (53%).

● Only 11 percent report changes to the learning
objectives of the business school curriculum.

● Respondents at public schools (81%) are more likely
than those at private, nonprofit schools (54%) to
provide flexible deadlines for assignments.

● Small programs are more likely than larger programs
to have changed instructional material (83% v. 55%
[medium]/40% [large]) and modularized courses
(67% v. 29% [medium]/16% [large]).

● Respondents affiliated with MBA programs only are
more likely than others to provide flexible deadlines,
a change in instructional materials, and reduced
assignments.

● Respondents at MBA/Master's programs are more
likely to move to pass/fail. 

Reduce assignments

Instructional material

Move to pass/fail

Flexible deadlines

50%

64%

46%

75%

26%

46%

65%

68%

Curriculum Changes, By Program Type
MBA only MBA/Master's

% of respondents

Note: Analysis of respondents who reported change in curriculum content.
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None of above

Added summative assessments/exams

Added interim assessments/exams

Added formative assessments/exams

Reduced the total number of assessments/exams

Modified assessments

Online proctoring during assessments/exams

Adjusted time limits on assessments/exams

11%

10%

11%

14%

29%

40%

53%

58%

Assessment Changes Implemented

% of respondents

Curriculum Adaptations To The Pandemic

Adjusting time limits and online proctoring most common exam adaptations
used during the pandemic

● Nearly nine in ten (89%) respondents report having
made changes to student assessments/exams as a result
of the COVID-19 pandemic.

● Time limit changes and online proctoring are the most
common adaptations reported.

● One in five (20%) respondents who reported no difficulty
in assessing learning outcomes also report not having
changed their assessments. None of the respondents who
reported difficulty selected “None of the above.”

Notes: Analysis of respondents who reported change in curriculum content. See Supplemental Data Report for full list of comments.

● Respondents at MBA programs only (68%) are more
likely compared with those at MBA and Master's
programs (52%) to have adjusted time limits and to
have reduced the number of assessments (39% v.
23%). 

● On the other hand, those at both program types (65%)
are more likely than those at MBA programs only
(43%) to report online proctoring of exams.

● The word cloud presents the responses of the 40
percent who report  modified assessments.
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Strategies/Practices Leveraged During The Pandemic

A diversity of learning experience innovations have been developed, utilized,
and may endure as a result of the pandemic

“We used in class speakers
differently. Instead of flying a
speaker in ...we used [virtual
platform]..., diversifying the
speakers... and enabling us to
shorten and target their talks.
Flipping the classroom became
MUCH more common.

“Virtual help-sessions have been
very popular. These are held
when office hours normally
would be, but they give a much
broader group of students
access.

“We are working on global
classrooms where faculty
partner with other faculty at
another institution elsewhere
in the world for a joint class
with students from both
institutions. We plan to have
this continue.

“We started working on delivering live class in VR
environment before COVID but COVID accelerated this
process and we are looking for ways increase usage. We
also created an online learning certificate for students to
prepare them for online learning environment.

Note: See Supplemental Data Report for full list of comments.
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Strategies/Practices Leveraged During The Pandemic: Community Building

Community building is the greatest challenge during the pandemic;
Many of the strategies are expected to endure post-pandemic

0% 50% 100%

5% 7% 47% 41%

Community Building

Compared With Last Year...

Much easier/easier About the same More difficult Much more difficult

% of respondents

Very unlikely

Unlikely

Likely

Very likely

2%

20%

36%

43%

Likelihood To Endure Post-Pandemic

% of respondents

● A majority (88%) report community building as
more (47%) or much more (41%) difficult during the
pandemic compared with last year.

● About four in five (79%) say the strategies they
employed to build community are likely (36%) or
very likely (43%) to endure post-pandemic.

Note: See Supplemental Data Report for full list of comments.

“Some faculty have instituted weekly or regular socials, like
a group lunch, happy hour, or other activity to give the
students more opportunities to interface with the
instructor.”

– Respondent Quote
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Strategies/Practices Leveraged During The Pandemic: Keeping Students Engaged

Keeping student engaged is a challenge for most during the pandemic;
Most strategies very likely to endure post-pandemic

0% 50% 100%

2% 12% 60% 26%

Keeping Students Engaged

Compared With Last Year...

Much easier/easier About the same More difficult Much more difficult

% of respondents

Very unlikely

Unlikely

Likely

Very likely

0%

9%

34%

57%

Likelihood To Endure Post-Pandemic

% of respondents

● A majority (86%) report student engagement as
more (60%) or much more (26%) difficult during
the pandemic compared with last year.

● More than nine in ten say the strategies they
employed to keep students engaged are likely (34%)
or very likely (57%) to endure post-pandemic.

Note: See Supplemental Data Report for full list of comments.

“Interactive strategies/breakout rooms, polling, games,
warm/cold random call, student presentations,
speakers”

– Respondent Quote
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Strategies/Practices Leveraged During The Pandemic: Managing Classroom Activities

Most say managing classroom activities more difficult during pandemic;
Many strategies expected to endure post-pandemic

0% 50% 100%

4% 19% 65% 12%

Managing Classroom Activities

Compared With Last Year...

Much easier/easier About the same More difficult Much more difficult

% of respondents

Very unlikely

Unlikely

Likely

Very likely

2%

14%

36%

47%

Likelihood To Endure Post-Pandemic

% of respondents

● A majority (77%) report managing classroom
activities as more (65%) or much more (12%)
difficult during the pandemic compared with last
year.

● About four in five (83%) say the strategies they
employed are likely (36%) or very likely (47%) to
endure post-pandemic.

Note: See Supplemental Data Report for full list of comments.

“We added staffing to each class to support
technology and monitor engagement and compliance
with COVID rules so faculty could focus on teaching.”

– Respondent Quote
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Strategies/Practices Leveraged During The Pandemic: Delivering An Inclusive Learning Experience

A majority report difficulties in delivering an inclusive learning experience
during the pandemic; Most strategies very likely to endure post-pandemic

0% 50% 100%

8% 34% 47% 11%

Delivering An Inclusive Learning Experience

Compared With Last Year...

Much easier/easier About the same More difficult Much more difficult
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Very unlikely
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Very likely

4%

4%

42%

51%

Likelihood To Endure Post-Pandemic
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● A majority (58%) say delivering an inclusive
learning experience is more (47%) or much more
(11%) difficult during the pandemic.

● Most (93%) say the strategies they employed are
likely (42%) or very likely (51%) to endure post-
pandemic.

Note: See Supplemental Data Report for full list of comments.

“Random breakout rooms that put student in contact
with others. This wouldn't happen in a physical
classroom where people sit in the same seats and often
collaborate only with those around them.”

– Respondent Quote
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Strategies/Practices Leveraged During The Pandemic: Maintaining Rigor Of The Curriculum

Fewer than half report issues with maintaining the rigor of the curriculum;
Most strategies very likely to endure post-pandemic

0% 50% 100%

3% 54% 38% 5%

Maintaining Rigor Of The Curriculum

Compared With Last Year...

Much easier/easier About the same More difficult Much more difficult
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Likelihood To Endure Post-Pandemic
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● A majority (57%) say that maintaining the rigor of
the curriculum is about the same (54%) or easier
(3%) during the pandemic compared with last year.

● Nearly nine in ten (87%) say the strategies they
employed are likely (29%) or very likely (58%) to
endure post-pandemic.

Note: See Supplemental Data Report for full list of comments.

“Same rigorous standards for coursework but we have allowed
students during the pandemic o take a Pass/Fail option or extend
deadlines on assignments.”

– Respondent Quote
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Strategies/Practices Leveraged During The Pandemic: Maintaining Quality Of The Curriculum

Fewer than half report issues with maintaining the quality of the curriculum;
Most strategies very likely to endure post-pandemic
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Maintaining Quality Of The Curriculum
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● A majority (56%) say that maintaining the quality of
the curriculum is about the same (55%) or easier
(1%) during the pandemic compared with last year.

● Nearly nine in ten (88%) say the strategies they
employed are likely (29%) or very likely (59%) to
endure post-pandemic.

Note: See Supplemental Data Report for full list of comments.

“We provided a great deal of technology training and
instructional design to allow faculty to redevelop their classes.
 We hosted informal faculty to faculty debriefs to share lessons
learned.”

– Respondent Quote



 

25

Strategies/Practices Leveraged During The Pandemic: Assessing Learning Outcomes

Fewer than half report issues assessing learning outcomes; 
Many of the strategies are expected to endure post-pandemic
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● A majority (59%) say that assessing learning
outcomes is about the same (55%) or easier (4%)
during the pandemic compared with last year.

● Nine in ten (90%) say the strategies they employed
are likely (41%) or very likely (49%) to endure post-
pandemic.

Note: See Supplemental Data Report for full list of comments.

“Because everything is online, we have more better data
collection and evaluation through increased use of LMS”

–  Respondent Quote
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47% changed content due to COVID-19

Spring 2021

  3% in-person
74% hybrid
23% virtual

Survey Infographic

Current and Future Impact of COVID-19 on the Business School Curriculum

155 Deans
Directors
Faculty

@ 118 Graduate
Business
Schools

In 2019

66% in-person
32% hybrid
   3% virtual

Mode Of Education Disrupted
Due To COVID-19 Pandemic

Who

Business School Adaptations To Meet Challenges Of The COVID-19 Pandemic

Lectures

Experiential learning

Flipped classroom

-38%

-24%

72%

Change In Content Delivery Methods

Net change

17% report the creation of COVID-19 specific courses
COVID-19 often a topic of discussion in Leadership & HR courses

Modified assignments Flex deadlines Moved to pass/fail

79%
68%

55%

Curriculum Changes

%
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Adjusted time limits Online proctoring

58% 53%

Assessment Changes

%
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Greatest Challenges Due To COVID-19 Pandemic

Community Building
&

Student Engagement

“Become creative, deliberate
and intentional with all virtual
communication engagements. 
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➢ List of Participating Business Schools

Appendix
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Alba Graduate Business School Claremont Graduate University Iowa State University

American University Clark University John Carroll University

Arizona State University Colorado State University Johns Hopkins University

Asia School of Business Drake University Lehigh University

Babson College Drury University London Business School

Ball State University Elon University Louisiana State University in Baton Rouge

Baruch College, CUNY EM LYON Loyola Marymount University

Baylor University Emory University Manhattan College

Belmont University ESMT Berlin Marshall University

Berry College Florida International University Massachusetts Institute of Technology

Boise State University Fordham University Mercy College

Boston College George Washington University Michigan State University

Boston University Georgetown University Olivet College

Brandeis University Georgia Institute of Technology Pace University

Brigham Young University Grand Valley State University Penn State

Butler University Hamline University Rice University

California State University Stanislaus HEC Montreal Rollins College

California State University, Long Beach Hult International Rutgers - The State University of New Jersey

Chapman University INCAE Business School Santa Clara University

China Europe International Business School Indiana Wesleyan University Southern CT State University

Appendix

List of participating business schools
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Seattle University University of Connecticut University of Southern California

Southern Arkansas University University of Dayton University of St. Thomas

Stevens Institute of Technology University of Denver University of St. Thomas - Houston

SUNY Oswego University of Florida University of Tennessee, Knoxville

Temple University University of Georgia University of Texas at Austin

Texas A&M University University of Glasgow University of Texas at El Paso

Texas Christian University University of Iowa University of Texas-Dallas

The Chinese University of Hong Kong University of Maryland University of Toronto

University at Buffalo University of Maryland Global Campus University of Victoria

University of Alabama University of Massachusetts Amherst University of Washington

University of Alabama in Huntsville University of Minnesota University of Wisconsin - Eau Claire

University of Alberta University of Nebraska - Lincoln University of Wisconsin-Madison

University of Arizona University of New Hampshire Vanderbilt University

University of Calgary University of North Carolina Charlotte Villanova University

University of California - Berkeley University of North Carolina, Chapel Hill Washington University in St. Louis

University of California - Davis University of Notre Dame Western Kentucky University

University of California - Los Angeles University of Oregon Wilkes University

University of California-Irvine University of Rochester Willamette University

University of California, San Diego University of San Diego

University of Chicago Booth School of
Business

University of South Carolina

Appendix

List of participating business schools (Continued)
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